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About UsAbout Us



Who we are
The Iola Car Show & Swap Meet is a 
world-renowned national car show and swap meet 
operated by 501(c)(3) Iola Old Car Show, Inc. for 
the purpose of generating funds for 120 charitable 
and civic organizations

• 53 years in business
• The annual Iola Car Show attracts 120,000 

   participants each year to small town Iola, WI 
   (population 1,300) for the 3 day event

• Ranked in top 5 car shows in America each year
• More than $30M of economic impact for central 

   WI each year
• More than $250,000 issued  to charitable organizations

   and causes annually ($9.5M+ since incorporation
   in the 1980s)



Iola Car Show
Event Grounds

• 325 Acres owned & maintained by Iola 
Old Car Show, Inc.

• Corporate Headquarters
• Convention Center
• Several Support Buildings & Locations
• Performance Stage and Bleachers

• Shower & Restroom Facilities
• Themed Venue Locations
• Infrastructure to support Large Events



Connect with
our Audience
of financially secure midwesterners
who like to work with their hands and travel



Iola Car Show Event Stats

Facebook Followers   33,000

Instagram Followers   7,700

Event Attendees      120,000

Website Sessions    152,800

Database Size        25,100



About Our Audience
85% Male

80% are Married

79% Have no 
Children at Home

59% earn $75k
40% earn $100k+
25% earn $125k+

$ Household
Income

18% Own a Business

47% are Retired

64% Between
Ages 55 & 74

55 74

78% live in
Wisconsin

84% use Credit Cards

83% Make Online
Purchases

72% use Facebook

Purchase mid-grade and premium products
Like coupons and bargains
Not impulse buyers

33% have homes valued
between $200k-$349k



In the Next 18 Months...
61% Likely

to complete DIY/ Home
Improvement Project

61% Likely
to complete DIY/ Home
Improvement Project

84% Likely
to take a trip or
go on vacation

84% Likely
to take a trip or
go on vacation

49% Likely
to purchase new shop/

construction equipment

49% Likely
to purchase new shop/

construction equipment

47% Likely
to purchase a
new vehicle

47% Likely
to purchase a
new vehicle



Our Audience
is Responsive

67% of our audience
report they are more 
likely to consider a

product or service from
one of our sponsors 

Email Open Rate 38.6% 

Case Study from
Super Saturday Giveaway

3,600+ Email Addresses 



Let me introduce
you to...

Let me introduce
you to...



Location: Midwest
Age: 65     Married

Household Income: $75,000 with 
Strong Pension/Savings/Assets

Larry Loves to travel and attend 
car shows and swap meets

Larry wants to enjoy his retirement 
and has plenty of financial 

security to do so

He wants to buy toys and have 
experiences

larry likes milwaukee tools and 
quality products

larry likes to fix things with his 
own hands

he enjoys attending his 
grandchildren’s activities

Larry
The Retired Tradesman

Larry
The Retired Tradesman



Mike
The Small Business Owner

Mike
The Small Business Owner

Location: Green Bay, WI
Age: 55     Married

Household Income: $145,000

Mike is a busy business owner 
and family man

he likes to watch sports, 
hunt, and fish

he struggles maintaining a 
work/life balance and 

finding quality employees

he ATTENDS ioLA FOR bUSINESS
PRODUCTS AND SERVICES



Location: waUSAU, WI
Age: 49     Married

Household Income: $125,000

aSHLEY LIKES QUALITY TIME 
SPENT WITH THE FAMILY

sHE HAS A BUSY WORK 
SCHEDULE AND ACTIVE KIDS

sHE PREFERS COLUMBIA, 
APPLE AND MICHAEL KORS 

BRANDS

sHE WISHES SHE HAD A 
LITTLE MORE RECREATIONAL 
TIME FOR HERSELF AND HER 

FRIENDS
AShley
The mom
AShley
The mom



dIGITAL & MEDIA PRESENCE



Over 4 Million impressions in 2024Over 4 Million impressions in 2024
Social Media PowerSocial Media Power

Facebook Followers 
33,000

Instagram Followers
7,700

Facebook Impressions
4+ million



Or�nic MediaOr�nic Media



Case Studies
aCTIVATIONS



- Increase Brand Awareness
- generate Sales
- Increase customer base

- 9,000 sq. ft. Building
   with Naming Rights
- Premium Sponsor Booth
- Social Media & video
  Promotion

Goals

Strategy

Results
- Sales increase +100%
- Increased Brand Awareness
- Increased Customer Base
- Increase customer loyalty

Case Study



Bill Ciuplinski 
Vice President Retail 

“The results have been phenomenal. With the size of our presence and offerings we have more than doubled our 
sales in a one year time frame and have continued to grow and do well year after year because people are 
certain we are there to stay. That provides the confidence we are a good partner to buy from and will stand 
behind our products. With people coming from all over the world to IOLA it gave us the opportunity to be known 
and remembered for many years to come! The staff on the grounds are like no other venue we participate in, so if 
you are looking to get noticed join all of us at IOLA CAR SHOW and become a permanent fixture!”



"This is amazing, it's so great to see over 100,000 

people here! This is one of the best organized, well 

planned shows I have ever attended. The car show is 

excellent with a ton of post war cars. The swap 

meet is mainly individuals selling quality stuff, and I 

was able to find some great treasures! Everyone is 

super friendly and there are many celebrities, 

vendor booths, and great food. If you haven't been 

to the Iola Car Show, you really should plan to be 

here in the future, you will not be disappointed." Don’t Just Take
Our Word...

Testimonial from industry Icon

Wade Kawasaki



Testimonial from chevrolet rep

Jack Morton Worldwide
"The show staff was 
spectacular to work 

with. to top it off, 
our results from the 
show were stellar 

and met all 
expectations of our 

clients. we look 
forward to future 

shows." 



3 Questions with a
Celebrity Guest!

• Audience members have the 
opportunity to ask three 
interview-style questions of one of 
our celebrity guests

• Answers are recorded on their 
personal device to be pushed out to 
their social media

• Strong viral potential

• Sponsor Brand & social engagement



Oasis Cooling
Station!

Use “The Oasis,” our most popular 
outdoor space as your premium 
event booth with naming rights. 
This is a must-stop, fun location 
that’s a prominent rest stop on 
the grounds.

• Branded Space

• Ideal For Sampling or Surveys 

•Lead Collection Opportunity



Trolley Tour!
Use our two vintage bus stops to your 
benefit and be the face of comfort and 
convenience as our internal 
bus/trolley transports our guests 
throughout the grounds. This popular 
transportation method saves lots of 
walking which is widely appreciated by 
our guests

•Branding Opportunity
•Direct Engagement



HOq

How We Work With
Our Partners
How We Work With
Our Partners



We don’t do the Gold, Silver, Bronze thing because 
we know that doesn’t work.

We want to learn about your goals, how you 
measure ROI and what you are trying to achieve.

Once we know that, then we can o�er you 
something tailored to your needs.

We don’t do the Gold, Silver, Bronze thing because 
we know that doesn’t work.

We want to learn about your goals, how you 
measure ROI and what you are trying to achieve.

Once we know that, then we can o�er you 
something tailored to your needs.



As an Iola Car Show 
Sponsor, You’ll Receive...

Sponsor Pass (Early arrival and setup, 15 event worker passes)
Sponsor Parking (Car Hop Hospitality Access)
Full Color Directory Ad (1/2 Page, 30,000 printed)
Website logo placement
Promotional tickets: 25 1-day passes
Fence Line Sign: (facing highway, 4’ x 8’, year round)
Dedicated Sponsor Wifi (Main Drag and select locations)
Super Saturday Giveaway (including email collection)

And that’s just the beginning!



We want to hear about your sales targets and annual growth plans.
We’re excited to help you achieve them. Together, let’s leverage
the power of vehicles to create memories and transform lives.

Lore
m 
ipsum 
dolor 



Ali Johnson
Director of Corporate Partnerships
ali@iolaoldcarshow.com
(715)252-0986

Joe Opperman
Executive Director
joe@iolaoldcarshow.com
(920)358-3224


